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ABSTRAK

Putra Marta Legawa. 044117448. 2021. Analisis Strategi Hubungan
Masyarakat PT Qualitas Andalan Bersama ‘Q-Golf Dalam Meningkatkan
Loyalitas P'elanggan. Fakultas Ilmu Sosial Dan Ilmu Budaya, Program Studi Illmu
Komunikasi. Universitas Pakuan Bogor. Di bawah bimbingan: Sa;di Duryatmo

Salah satu cara yang dapat dilakukan perusahaan untuk menyampaikan nilai
produknya adalah dengan menggunakan public relation atau hubungan masyarakat
(humas). PT Qualitas Andalan Bersama (Q-golf) adalah salah satu perusahaan yang
menycdiakan layanan pemesanan lapangan golf sccara daring melalui aplikasi pada
ponscl pintar. Pada periode 2018-2019, jumlah pelanggan Q-golf mengalami
penuruan sccara signifikan. Dari data terscbut, dapat disimpulkan bahwa tren
pelanggan cksisting mengalami penurunan yang mengakibatkan turunnya jumlah
pelanggan. Pelanggan eksisting tidak menunjukan loyalitas kepada Q-golf. Q-golf
telah melakukan strategi humas untuk dapat mempublikasikan produk mereka
dengan tujuan untuk meningkatkan loyalitas pelanggan. Namun hasil dari strategl
humas yang dijalankan oleh Q-golf menunjukan hasil yang kurang memuaskan.
Oleh karena itu strategi humas yang dilakukan oleh Q-golf menjadi menarik un.tuk
dianalisis. Tujuan penelitian ini adalah mengetahui strategi humas PT .Quaht-as‘
Andalan Bersama dalam meningkatkan loyalitas pc!a.nggan.. Penelitian ini
menggunakan pendekatan kualitatif dcskriptil} Penelitian d‘llakukan. _dengfiq
melakukan wawancara kepada lima orang informan. Hasil penelitian 1m
jukk ¢ dari humas Q-golf adalah hubungan pers,
menunjukkan bahwa peran utama aoai melobi dan
publisitas produl, fa TR s humfm?c.:ﬁ;u;iisl(;k?l%ca;nflch humas
.neembangan tidak menjadi peran yang utama namur . as
pQL_‘Q,;lf X Adag(ujuh alat humas yang filgur}akz}n olch bagn?f\dhurt?;ss (E;ﬁlz:\;\é :icar;lﬁ,
~ar khusus. mater tertulis, materi audio visual, materi iden : kegiatan
e i -tus dan media sosial. Strategl yang telah dilaksanakan ole
u b .
B e 0. l?hz-a;jaz;lnsstl:;igy of publicity, strategy of persuasion, dan strategy of
-golf a .
:1:1::;: 3;335 Q-golf tidak melaksanakan strategy of augmentation.

i If
Kata kunci: alat humas Q-golf, peran humas Q-golf, strategi humas Q-go
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ABSTRACT

SPturt::le M’ al'taf PTLegaw.a. 044117448. 2021. Analysis of the Public Relations
Loyalgr} I? “yQ;lght?sl gndalan Bersama "Q-Golf® in Improving Customer
. Faculty of Social Science and Humanities. Departme scati
h . ) , Dep tof C
Science, Pakuan University Bogor. Supervised by: Sardi Duryn 1;)tmo0 mmunication

One way thf“ c.ompames_; can d9 to convey the value of their products is by using
public relations or public relations. PT Qualitas Andalan Bersama (Q-golf) is a
company that provides online golf course booking services through applications on
smanphone.s., The number of Q-golf customers has decreased on 2018-2019. From
thc::;e data. 1t can be concluded that the trend of existing customers has decreased
which resulted in a decrease in the number of customers. Existing customers do not
show loyally-lo Q-golf. Q-golf has implemented a public relations strategy to be
able to publicize their products with the aim of increasing customer loyalty.
However, the results of the PR strategy carricd out by Q-golf showed unsatisfactory
chulls. Therefore, the public relations strategy carricd out by Q-golf becomes
interesting to analyze. The purpose of this study was to determine the PR strategy
of PT Qualitas Andalan Bersama in increasing customer loyalty. This study uscs a
descriptive qualitative approach. The rescarch was conducted by conducting
interviews with five informants. The results of this study are the main roles of Q-
golf's public relations are press relations, product publicity, and public affairs. Q-
golf's public relations role as lobbying and development does not become the main
role but is still carried out by Q-golf's public relations. There are seven public
relations tools used by the public relations department of Q-golf, namely news,
special events, written materials, audio-visual materials, corporate identity
materials, public service activities, and websites and social media. The strategies
that have been implemented by Q-golf's PR are strategy of publicity, strategy of
persuasion, and strategy of image. Public Relations Q-golf does not implement a

strategy of augmentation.

Keywords: public relations tools of Q-golf, the role of public relations of Q-
golf, public relations strategy of Q-golf



