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ABSTRACT

NLRIANA, 044116025 2016. Analisis Strategi Program Dalam Upaya
Rating pada Program Acara Hale Selebriti di SCTV. Faculty
Science and Humanities, Departement of Communication Science, Pakuan
=¥ Bogor. Supervised by: Intan Tri Kusumaningtias, M.I. Kom dan Dini

M.Si

purpose of this study was to determine the Halo Selebriti Production strategy on
%7 = maintaining ratings in this study. how Halo Selebriti shows in maintaining
s m==king. This research was taken place in PT Bintang Advis Multimedia Cek n
F o=k m March 2020. Data collection methods with a focus on the subject of data
sesearch came from interviews with credible sources. The results of this study
wmicate that the program strategies used for Halo Celebrity infotainment are Conflict,
assions, consistency, energy, time, trends. It can be concluded that the strategy used
Ses gone according to plan even though not all elements are included.
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