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ABSTRAK

Penelitian ini dilakukan untuk mengetahui pengaruh kualitas pelayanan dan
persepsi harga terhadap keputusan pembelian melalui customer trust. Penelitian ini
bertujuan untuk menganalisis factor factor yang mempengaruhi keputusan
pembelian pada program culinary di lembaga pendidikan Tristar Culinary Institute,
Akademi Kulineri De Chef, Sangkuriang Maritim Institute di Bogor

Metode penelitian ini memakai metode kuantitatif dengan menggunakan
teknik survei. Populasi yang digunakan dalam penelitian ini adalah customer pada
program culinary di lembaga pendidikan Tristar Culinary Institute, Akademi
Kulineri De Chef, Sangkuriang Maritim Institute di Bogor. Teknik penarikan
sampelnya menggunakan cluster sampling, jumlah sampel yang digunakan dalam
penelitian ini sebanyak 214 responden. Teknik Analisis yang digunakan yaitu
Stastistik Deskriptif dan Structural Equation Modeling (SEM)

Hasil penelitian ini menunjukkan bahwa kualitas pelayanan berpengaruh
terhadap customer trust, persepsi harga berpengaruh terhadap customer trust,
kualitas pelayanan berpengaruh terhadap keputusan pembelian, persepsi harga
berpengaruh terhadap keputusan pembelian, customer trust berpengaruh terhadap
keputusan pembelian, kualitas pelayanan dan persepsi harga bersama sama
berpengaruh terhadap customer trust, kualitas pelayanan, persepsi harga dan
customer trust secara bersama sama berpengaruh terhadap keputusan pembelian.

Kata Kunci : Kualitas Pelayanan, Persepsi Harga, Customer Trust, Keputusan
Pembelian



The Decision to Choose a Culinary Program Through Customer
Trust on Service Quality and Price Perceptions Applied by
Educational Institutions in Bogor
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ABSTRACT

This research was conducted to determine the influence of service quality
and price perceptions on purchasing decisions through customer trust. This
research aims to analyze the factors that influence purchasing decisions on culinary
programs at educational institutions Tristar Culinary Institute, De Chef Culinary
Academy, Sangkuriang Maritim Institute in Bogor

This research method uses quantitative methods using survey techniques.
The population used in this research were customers in the culinary program at the
Tristar Culinary Institute, De Chef Culinary Academy, Sangkuriang Maritim
Institute in Bogor. The sampling technique used cluster sampling, the number of
samples used in this research was 214 respondents. The analysis techniques used
are Descriptive Statistics and Structural Equation Modeling (SEM)

The results of this research show that service quality influences customer
trust, price perception influences customer trust, service quality influences
purchasing decisions, price perception influences purchasing decisions, customer
trust influences purchasing decisions, service quality and price perceptions
together influence customers. trust, service quality, price perception and customer
trust together influence purchasing decisions.

Keywords: Service Quality, Price Perception, Customer Trust, Purchasing
Decisions
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