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Kinerja Pemasaran Perusahaan Sayuran Hidroponik Berbasis Orientasi Pasar,
Kapabilitas Pemasaran dan Inovasi di Kota Bogor. Disertasi. Sekolah
Pascasarjana, Program Studi Doktor IlImu Manajemen,

Universitas Pakuan, Bogor, Indonesia, Juli, 2024.

ABSTRAK

Himmatul Miftah, Nandan Limakrisna, Sufrin Hannan

Penelitian ini bertujuan untuk menemukan cara meningkatkan kinerja pemasaran
perusahaan sayuran hidroponik melalui analisis mendalam tentang pengaruh
orientasi pasar terhadap kinerja pemasaran perusahaan sayuran hidroponik,
pengaruh kapabilitas pemasaran terhadap kinerja pemasaran perusahaan sayuran
hidroponik, pengaruh orientasi pasar terhadap inovasi pemasaran perusahaan
sayuran hidroponik, pengaruh kapabilitas pemasaran terhadap inovasi pemasaran
perusahaan sayuran hidroponik, pengaruh orientasi pasar terhadap kinerja
pemasaran dimediasi oleh inovasi perusahaan sayuran hidroponik, pengaruh
kapabilitas pemasaran terhadap kinerja pemasaran dimediasi oleh inovasi
perusahaan sayuran hidroponik dan pengaruh orientasi pasar dan kapabilitas
pemasaran terhadap kinerja pemasaran dimediasi oleh inovasi perusahaan sayuran
hidroponik. Penelitian ini menggunakan metode sensus pada semua produsen sayur
hidroponik di Kota Bogor. Jumlah produsen sayur hidroponik di Kota Bogor
sebanyak 20 unit, masing-masing unit produksi ditetapkan sebanyak 3 orang
sehingga diperoleh total keseluruhan responden sebanyak 60 orang. Alat analisis
yang digunakan adalah Structural Equation Modeling (SEM) — Partial least Square
(PLS) dengan mengggunakan program SMART PLS. Pengukuran orientasi pasar,
kapabilitas pemasaran, inovasi serta kinerja pemasaran menggunakan indikator uji
validitas dan reliabilitas, serta analisis kuantitatif untuk sebuah inovasi sayuran
hidroponik. Hasil penelitian menyimpulkan bahwa orientasi pasar berpengaruh
signifikan terhadap inovasi, kapabilitas pemasaran berpengaruh signifikan
terhadap inovasi, orientasi pasar berpengaruh signifikan terhadap kinerja
pemasaran, kapabilitas pemasaran tidak berpengaruh signifikan terhadap kinerja
pemasaran, inovasi berpengaruh signifikan terhadap kinerja pemasaran, orientasi
pasar melelui inovasi berpengaruh signifikan terhadap kinerja pemasaran ,
kapabilitas pemasaran melalui Inovasi berpengaruh signifikan terhadap Kinerja
pemasaran.

Kata Kunci: Sayur Hidroponik, Orientasi Pasar, Kapabilitas Pemasaran, Kinerja
Pemasaran, Inovasi
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Marketing Performance of Hydroponic Vegetable Companies Based on Market
Orientation, Marketing Capability and Innovation in Bogor City. Dissertation.
Postgraduate School, Management Science Doctoral
Study Program, Pakuan University, Bogor,

Indonesia, July, 2024.

ABSTRACT

Himmatul Miftah, Nandan Limakrisna, Sufrin Hannan

This research aims to find ways to improve the marketing performance of
hydroponic vegetable companies through in-depth analysis of the influence of
market orientation on the marketing performance of hydroponic vegetable
companies, the influence of marketing capability on the marketing performance of
hydroponic vegetable companies, the influence of market orientation on marketing
innovation of hydroponic vegetable companies, the influence of marketing
capability on marketing innovation of hydroponic vegetable companies, the
influence of market orientation on marketing performance is mediated by
innovation of hydroponic vegetable companies, the influence of marketing
capability on marketing performance is mediated by innovation of hydroponic
vegetable companies and the influence of market orientation and marketing
capability on marketing performance is mediated by innovation of hydroponic
vegetable companies. This research uses a census method for all hydroponic
vegetable producers in Bogor City. The number of hydroponic vegetable producers
in Bogor City is 20 units, each production unit is determined to be 3 people so that
the total number of respondents is 60 people. The analysis tool used is Structural
Equation Modeling (SEM) - Partial Least Square (PLS) using the SMART PLS
program. Measuring market orientation, marketing capability, innovation and
marketing performance using validity and reliability test indicators, and qualitative
analysis for a hydroponic vegetable innovation. The results of the research
conclude that market orientation has a significant effect on innovation, marketing
capability has a significant effect on innovation, market orientation has a
significant effect on marketing performance, marketing capability has no
significant effect on marketing performance, innovation has a significant effect on
marketing performance, market orientation through innovation has a significant
effect on performance. marketing, marketing capability through innovation has a
significant effect on marketing performance.

Keywords: Hydroponic Vegetables, Market Orientation, Marketing Capability,
Marketing Performance, Innovation
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